
Dear Non-Profit Executive,

As a leader in Australia’s third sector I’m sure you’re well aware of the sector’s growth and 
increasing competition, with over 600,000 not-for-profits now registered in Australia1.

Non-profits have a unique balance of stakeholders that require individualised targeting and 
messaging, appropriate to the organisation’s long-term goals. Getting this balance right 
can be difficult. 

I am writing to you today onbehalf of my colleagues at Hugo Halliday Not-For-Profit 
MARCOMMS, to introduce our boutique, full-service public relations and marketing agency.

Our team has a vision to empower those we work with with the right tools, the right 
experience and the right business development investments, so at the end of the day we 
feel the elation of your success just as wholly as you do.

Our adaptable and passionate team has decades of industry experience and have worked 
with a number of non-profits of varying sizes and in varying capacities. This brochure is 
intended to give you a brief overview of our capabilities. We would love the opportunity to 
meet your team to discuss how we can assist your organisation with anything from graphic 
design to PR campaigns to media training. Please don’t hesitate to get in touch, we look 
forward to hearing from you.

Kind Regards,
Jessica Craig, Director @ Hugo Halliday

1. https://www.acnc.gov.au/ACNC/About_ACNC/Research/Background_NFP/ACNC/Edu/NFP_background.aspx?hkey=e88db8f0-3e48-4408-ab99-c2acb6ef8a1d
2. https://nonprofitssource.com/online-giving-statistics/

3. http://www.ez24x7.com/blog/25-direct-marketing-statistics-prove-direct-mail-works/
4. https://brandbuddha.com/branding-stats/

www.nonprofitmarketing.com.au

We’d like to introduce ourselves...

Multicultural Care

We rebranded Multicultural Aged Care to 
Multicultural Care to help them target new 

NDIS clients. The process - all delivered 
within a month - included:

•	 Developing five new brand concepts for 
board consideration

•	 Creating a detailed brand style guide 
and all required stationary (letterheads, 

e-signatures, banners etc.)
•	 Copywriting and designing three 

brochures for each target audience
•	 Producing a launch event with 70+ 

attendees, including those sourced by 
our team, and media coverage

•	 Orchestrating a brand launch animation

Housing Supply Association

We helped launch the Housing Supply 
Association (HSA). Services included:

•	 Producing a high-end event for 400+ 
attendees, with sourced sponsorships

•	 Garnering major metro media coverage 
for the launch (prime time news included)
•	 Bringing together key service worker 

associations as spokespeople for HSA
•	 Developing the front end website (design, 

copywriting and developer management) 
and orchestrating the membership site

•	 Developing an ipad app to get attendee 
data and industry opinion

•	 Creating all the HSA’s collateral

Not-For-Profit MARCOMMS (NFPM) is a Sydney-based, boutique non-profit 
marketing and communications sub-agency of Hugo Halliday PR & Marketing. 

Hugo Halliday was established in 2007. More at: www.hugohalliday.com
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63% 56%
63% of donors want to know 
how their money will be used.2

56% of consumers believe 
print marketing is the most 
trustworthy marketing strategy.3

Our in-house graphic 
designer can deliver:

Our staff have worked with: We work with non-profits in:

Our five step annual report 
production process:

OUR

SERVICES

Communications 
Audits

Graphic 
Design

Brand 
Development

Public 
Relations

Crisis & Issues
Management

Media
Training

Copywriting Annual
Reports

Web
Development

Event
Management

Government Advisory 
& Support Services

Campaigns

stationary

annual reports

infographics

promo material

brochures

websites

magazines

information
packs

Mission 
Australia

Animal Welfare 
League NSW

CORE 
Community 
Services

Housing Supply 
Association

Keep Australia 
Beautiful

Motor Traders 
Association

Multicultural 
Care 

Glaucoma 
Australia

Health Services

Social & 
Legal Services

Animal Welfare

Education

Veterans 
Advocacy

Housing 
Services

Associations

Civic 
Advocacy

Consult

Content

Collect

Create

Critique

Copywriting, research and design all 
packaged up in a custom quote.

Public Relations Communications Audits

Branding Media Training

•	 Progress your social awareness agenda
•	 Increase your brand visibility and garner 

brand recognition
•	 Get coverage for your event or campaign

•	 Combat previous media and public 
negativity through proactive, positive story 

building

Internal and external communications 
audits (including focus groups, surveys, 

phone interviews and data mining). 

Great for non-profits who don’t know 
where to start with their marketing or 

require a review of their processes and 
effectiveness.

 100% of consumers say they form a first 
impression of a brand within 10 seconds 

of citing a logo4. Make the first impression 
count with your donors, partners and 

clients. We offer tailored branding 
packages inclusive of a detailed style guide 

and all the logo variations you’ll need.

We offer Media Training for not-for-profit 
spokespeople and executives to help ensure 
key messages are enhanced and confidence 

is maximised.

Courses start from just $485


